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Address
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Sloan School of Management
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Cambridge, MA 02139
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Education
Harvard University, Ph.D 1983 in Experimental Psychology
Harvard College, AB 1978 in Applied Mathematics

Principal positions
Digital Equipment Corporation LFM Professor 2002 — present
Professor of Management Science, Sloan School, MIT, 1997-2002
Associate Professor of Management Science, Sloan School, MIT, 1991-1997
Assistant Professor of Managerial Economics, Harvard Business School, 1985-1991

Fellowships, Visiting Positions
Member, Institute for Advanced Study, Princeton, 2005-2006
Fellow, John Simon Guggenheim Memorial Foundation, 2005-2006
Department of Mathematics, Zagreb University, 2004-2005
Fellow, Center for Advanced Study in the Behavioral Sciences, Stanford, 1997-1998
Economics Department, MIT, 1990-1991
Visiting Scholar, The Russell Sage Foundation, New York, 1988-1989
Junior Fellow, Harvard Society of Fellows, 1982-1985

Grants
MIT Media Lab, $80K for 2002, PI.
MIT E-Business Center, $50K, for 2001, PI
NSF, “Emotion and Cognitive Resources in Time Discounting,” (00-02), $200K, PIL.
NSF/ CIPD support for “Information Pump” (1999-present); approx. $50K/ year.
Creative Research Award, MIT (1996), $50K.
NSF, “Intraindividual variability in time preference”(1995-1997) $250K, co-PL

Research Interests

Decision making: Rules, policies, principles, self-control, self-inference. Expert
judgment: Design of group scoring rules for training experts and eliciting their
judgments. Time preference; mental accounting; savings and debt attitudes; credit




cards; addictive overconsumption. Risk: Probability weighing, psychophysics of
small probabilities.

Publications

Ariely, D., Loewenstein, G., and D. Prelec. “Tom Sawyer and the construction of
value.” Journal of Economic Behavior and Organization (in press).

Camerer, C., Loewenstein, G., and D. Prelec. “Neuroeconomics: How neuroscience
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University Press, 2004.
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Cambridge University Press, 2001.
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Brookings Foundation and Russell Sage Foundation Press, 2000.
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Prelec, D. and G. Loewenstein. “The Red and the Black: Mental accounting of savings
and debt.” Marketing Science, 1998, 17, 4-28.
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Recent invited presentations, symposia, workshops
Department of Psychology, University of Zagreb, May 2005.
Institute Rudjer Boskovic, Croatian Biophysical Society, Zagreb, May 2005
CERGE-E], Charles University, Prague, April 2005
Department of Philosophy, University of Rijeka, March 2005.

Conference on Behavioral Science, International Center for Finance at Yale,
November 2004




NIDA — NIH Symposium on Behavioral Economics and Addiction, Bethesda, October
2004.

Maryland - Michigan Joint Program on Survey Research, Maryland, October 2004.

Central European University, Budapest, Behavioral Economics (public lecture) July
2004.

Aspen Physics Institute, June 2004.

Choice Symposium, Boulder Colorado, June 2004.

New York University, Marketing Camp, June 2004

Department of Mathematics, Zagreb University, October 2003
Economic Institute, Zagreb, Croatia, October 2003
Neuroeconomics Conference, Edgartown, MA, September 2003

Boston Federal Reserve Bank symposium on Behavioral Economics, Wellfleet, MA,
May 2003

Boston University Business School, Boston MA, June 2003
Doctoral Marketing Consortium, Minneapolis, June 2003

American Institute for Economic Research, Behavioral Economics Conference, July
2002.

Economic Institute, Zagreb, Croatia, June 2002.

INSEAD Marketing Camp, Fontainebleu, France, June 2002.

Columbia University Decision Sciences workshop, April 2002.

Harvard University Social Psychology Seminar, March 2002.

UCLA Marketing Workshop, March 2002.

UC Berkeley Behavioral Economics seminar, March 2002.

Washington University Marketing Workshop, St. Louis, February 2002.

Nobel Symposium on Behavioral and Experimental Economics, Stockholm
December 2001.

Yale Behavioral Economics workshop, September, 2001.
2001 Choice Symposium, Asilomar CA, June 2001.

Behavioral Economics Conference, Stanford Institute for Theoretical Economics,
August 2001.

Cornell Marketing Seminar, March 2001.

CEPR Conference on Psychology and Economics, Brussels, June 2000.

Duke Marketing Workshop, “Information Pump,” March 2000.

Risk and Decision Seminar, Harvard Center for Risk Analysis, January 2000.
Ohio State University Marketing Workshop, 2000.

Wharton Decision Sciences Seminar, January 2000.



